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The game:

e conQUIZtador.bg is the Bulgarian versic
of the most successful online games wit
of registered players in Europe and USA. By
of strategic thinking, knowledge and speed ev
could be the master of his country for a while.

conQUIZtador.bg is dynamic, amusing and at
the same time it puts the general knowledge
and quick wits of the player to the test.

Basic momentums of the game are:

e Fight for territories — battles are waged n
with weapons but with answers of questions f
different spheres such as sport, music, fashion
astrology, history, geography, cinema, etc.

e The prize - real object awards can be
acquired as well as the general pleasure
of victory and gained erudition.

conQUIZtador.bg extends the social contacts
of the players — they can chat with each other,
maintain a list of friends and influence the game
by contributing to the database with questions.
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e The game first started in 2002 in Hungary under Br e :

the name Honfoglalo and soon it became the AMEYEATA )—u—._

most visited online game in the country. At prese [lpes kon roanua e pogen xygoanuksT Jeaso Y ynos, eqms o7 HA-T00eMITe MARCTOpH
there are over 2 000 000 registered players ther HA CROPCUEHHATR HMPCKA WHDOUNED

alone. In the last 2 years were launched Americe Mpansuien ormosap: 1941

. . | 1856
German, Russian and Romanian versions of the T e o

game united under the conQUIZtador brand.
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In Bulgaria the game was launched in January _ =
2008 and for less than a month 20 000 players soaron — P

AMEYVEATA

registered. For only a year their number exceeded of 2200 5 2400 /0 m 1
600 000 with daily impressions of over 4 500 000.
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The rules:

e The players in the Bulgarian version fight % ‘%’ ‘%’ i( ‘%"ﬁ’@ ﬂ( %

for the virtual territory of Bulgaria,
which is separated into 18 areas, each of
them bringing certain number of points.

There are three participants in each game.

“The fight” for every territory is a choice
from one of the four possible answers of
the question for the defined time.

The player with the most points won at the
end of each game is declared a winner.

With the accumulation of more games played and we
the players gain ranks and rise in different ratings.

Each game in conQUIZtador brings a different amount
of virtual gold depending on the final position of

the player. Gold is obtained even in case of a loss. M —
SOAron birka

e With the collected gold the players participate L O —
in auctions for real object awards. o a4p0 & 2309 i 7 il
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The auctions:

e Every player wins virtual gold even
when they lose and they can take
part in auctions for awards.

The list with auctions is renovated all
the time with a variety of presents.

The number of awards offered at any time is

displayed on the main page of conQUIZtador.

The auctions have various duration —
one or two weeks; there are also express
auctions — lasting one or two days.

Each player has a limit of 12 bids per
auction. The player with the latest bid wins.

Everyone has the right to participate in
auctions without age limit, since it requires
no tools and no real gambling risk.

Awards are sent on behalf of
conQUIZtador only in Bulgaria.
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Audience profile:

e Age — 15-50 years, of which:
Conl U1 nades

® 2029 years: men 51%, women 49% gy s et

[T

e 10-19 years: men 12,6% , women 14,7%;

M oaanng.
e 30-39 years: men 31%, women 29%; P 00 T 5. 3AAMO,
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® 40-49 years: men 3,7%, women 4,7%; ey AL a1 paans maspage.
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e over 50 years: men 1,7%, women 2,6% e w e g
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e Place of residence: in the capital and in almost all camipann lais WAL sdifhal e
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Bulgarian cities (Varna, Dobrich, Blagoevgrad, Rousse ASENCARIBL 1 A UY PATLCH BERCTICIIMN RinEnss I e lers
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Advertising effecti

Unlimited access

Each user spends an average of 33,4 mi
in the site and opens 150 pages

1 200 000 registration

200 000 unique users

10 000 = 30 000 daily users
130-150 pages/user

15 000 - 50 000 games played daily
up to 4 500 000 daily impressions

Nov 14

Unique visitors daily in the period 01.07.2010 — 30.06.2011
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d
preloader
Base prices for ba £ 750x350
. Guaranteed :
Advertising form Pages impression daily Price
728x90 NEES N PEEs: 350000 |5 BGN / 1000 impressions -
index, . . i
300x250 uau 310x232 inner pages 100 000 5 BGN / 1000 impressions fTeClBlnical requirements
750x350 preloader 25 000 500 BGN / day O
® size: up to 50 kB
branded map game 1 000 000 3 600 BGN / week e type of files: GIF, PNG,
JPG, an implemented URL
300x250
UAU e The preloader
Price for a 0 310x232 banner allows built-in
Advertising form Guaranteed impressions daily Price for a week sound effects.
logo 120x40, logo: 5 000
ad text and a picture details of the product: from 500 to 2000 300 BGN + product | NS  728x90
of the product (according to the interest in it)
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the free media expert
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